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Dos and Don'ts

. Have Representatives (i.e. realtors, lenders, organization staff) in each home for

sale. Take contact information for follow-up.

Solicit donations from surrounding local businesses.

Use social media to show progréss of design work.

Canvas surrounding neighborhoods. Renters to become Buyers!

Use radio to create “buzz” and build-up of event. Know which station will have the
best target market of first-time homebuyers and income level.

Contact coileges and universities —~ create a friendly competition.

Prepare for INCREASED call volume when radio spots hit,

Have food for press at press conference (Let them know it will be served).
Have food the day of the event.

involve other departments at colleges and universities — film production,
construction/building trades.

Ask professionals in the field (interior designers, retail owners, etc.) to be judges:
they give great feedback to students. '

Send constant reminders to Designers about deadlines and need for accounting.

Have an award potiuck — debrief/feedback/ success/sales!

Have the Press Conference the day of the event — plan for day before.
Be afraid to ask “creative” friends and novice designers to volunteer.
Forget every Designer wins — create fun awards.

Forget to have Designers do accounting of project — use of funds is a BIG part of
the fun! '

Have “Loaned” items be large furniture items — limit to accent pieces.

Forget this is an event, have fun, enjoy the creative enerqy, competition, buzz!




